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Forschungsfrage:

How can the Sustainable Development Goals be successfully operationalised for a comparative analysis
of the sustainability performance of food retail and wholesale companies within the D/A/CH area?
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Mixed methods research design
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Overall goal

Develop approach for analysing and assessing contribution of foed retail and wholesale companies

against SDGs

Overall research question
How can the Sustainable Development Goals be successfully operationalised for a comparative analysis
of the sustainability performance of food retail and wholesale companies within the D/A/CH area?
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RQ1 Which Sustainable Development Goals and targets can be addressed by food retail and wholesale companies in the D/A/CH
region and are most relevant to focus on to achieve progress towards sustainable development?

RQ2 How can sustainability performances of food retail and wholesale companies in the D/A/CH region be analysed and assessed
against the Sustainable Development Goals and targets and what limitations do they imply?

RQ3 What is the sustainability performance of Bio Partner Schweiz AG against relevant Sustainable Development Goals and targets
and what are lessons learned for the assessment of the sustainability performance in the food retail sector?
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Figure 21: Number of SMART company indicators linked to the SDG targets

Figure 24: Bar chart - Bio Partner Schweiz AG performance towards the SDGs
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